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introduction

The Innovation Martlesham brand is:

■ Innovative

■ Spontaneous

■ Human

■ Dynamic 

■ Confident

■ Exciting

■ Relationship-centred

This style guide is designed to help ensure and 
maintain consistency across all uses of the 
Innovation Martlesham branding.

This quality and consistency will help reflect the 
postive brand values of Innovation Martlesham  
and increase the recognition of the organisation  
and its services.

All of the documents in the Innovation Martlesham 
Style Guide are available on the enclosed CD.  
For further information or clarification please  
contact Milner LLP by visiting www.milnerllp.com.
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the logo

I. logotype

The typography and illustration 
elements of the logo are black 
with a white layer sitting behind 
the bubbles. This forms the 
logotype but must always 
appear with a background.
It is preferable that the logotype 
is paired with one of the 
colour blocks opposite, but for 
certain uses can appear with 
other backgrounds, such as; 
backlit areas (Ross Building) 
and photography (marketing 
material/brochures etc).

The typeface is Interstate in two 
weights Black Condensed and 
Light Condensed.

The logo consists of three elements:
I. Logotype
II. Backgroundproperty
III. Message
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x

x

x

II. background property

The logotype should always 
be used with a background 
property. In most instances this 
will be a solid colour, of which 
there are 3 specified alternatives 
blue, yellow and pink. When the 
backround has to carry other 
typography a yellow property 
is preferred for legibility. The 
pink property should only be 
used when multiple logos and 
backgrounds are in use together 
i.e. banners.

The logotype must be 
surrounded by a minimum area 
of the background tint, this 
measurement is equivalent to 
the x-height of the typography
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II. background property: Colours

Yellow:  
CMYK: 5M 100Y   
RGB: R248/G232/B15 
PANTONE: Yellow 

Blue:    
CMYK: 85C    
RGB: R0/G186/B255  
PANTONE: 306C

Pink 
CMYK: 85M     
RGB: R255/G0/B157 
PANTONE: 85% Process Magenta

internal wall paint:
Dulux Trade Sunny Savannah 5

internal wall paint:
Dulux Trade Striking Cyan



7

cropped logos

the logo can be cropped 
within its colour background 
property. this can be 
cropped on the right-side 
only, or right and top sides.

in both instances the 
minimum area of background 
is still required around the 
typographical element of the 
logo.

x

x

x

! do not...

use a different background 
colour, change colour of 
typography or add other 
design features to any 
element of the logo. do not 
separate the bubbles from 
the text and always maintain 
the background property as 
a square or a rectangle.
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H: 100mm H: 15mm. minimum size for use only as 
subsidary logotype

Logo alternatives

When colour is not available 
the background property 
should be substituted for a 
30% tint of black

Reversed out logo for use 
on black backgrounds or 
background photography
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III. The message

innovate... communicate... collaborate...

Free Wi-Fi Event
this way OPEN DAY
➥

The main bubble provides 
ideal opportunities to 
incorporate a message.

The typography should be 
kept as simple as possible 
with plenty of white space 
surrounding. One or two-
word messages are ideal, 
using all lowercase or all 
uppercase lettering. The use 
of ‘...’, the ampersand and 
symbols is in keeping with 
the brand and extends the 
‘pop art’ branding.

The brand typeface 
‘Interstate Light Condensed’ 
must be used for the 
message. If unavailable 
(i.e. websites and email)   
Arial should be used as a 
replacement.
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use of branding: website

The IM homepage features an animated 
sequence which has changing messages 
appearing inside the largest bubble.
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use of branding: Powerpoint presentations
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use of branding: enewsletter and email sign-off

David Ralph
Chairman of  Steering Group
Innovation Martlesham

M 07946 377459
T 0844 209 0069
E david.ralph@innovationmartlesham.com
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stationery: Letterhead and Continuation paper

IM continuation sheet.indd   1 26/04/2011   17:53

Ross Building, Adastral Park, Martlesham 
Heath, Ipswich, Suffolk, IP5 3QU, UK

T  0844 209 0069
w www.innovationmartlesham.com

[Recipient Name] 

[Title] 

[Company Name] 

[Street Address] 

[City, ST  ZIP Code] 

Dear [Recipient Name], 

I appreciate the time that you gave us during our visit last week. Your facility is 

impressive, and your staff seems remarkably committed and enthusiastic. 

We’ll talk again after you’ve completed your review of our training materials. I wanted 

to remind you that we can supply programmes to your various centres for less than 

£25 per employee. That represents an unusual combination of quality and 

economy. 

Again, thanks for the meeting and the consideration. I’ll call mid-month. 

Sincerely, 

[Your Name] 
[Title] 
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stationery: Press release

Ross Building, Adastral Park, Martlesham Heath, Ipswich, Suffolk, IP5 3QU, UK   T   0844 209 0069  w  www.innovationmartlesham.compr
es

s 
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 innovation
martlesham

David Ralph
Chairman of Steering Group

Ross Building, Adastral Park, Martlesham 
Heath, Ipswich, IP5 3QU

M 	 07946 377459
T 	 0844  209 0069
E	 david.ralph@innovationmartlesham.com

Front reverse

stationery



potential use of branding: ross building

Good  
        thinking...

signage

For any signage queries please contact Malcolm Girling, Hudson Signs 01449 723346  malcolm@hudsonsigns.co.uk

16
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signage: internal doors and tenant board

Google

G1

Milner Company 
Marketing LLP

G14

GROUND FLOOR

G1  Name of Company

G2  Company

G3  Name of Limited Liability Company

G4  Name of Company

G5  Company Ltd

G6  Name of Company

G7  Company

G8  Name Ltd

G9  Name of Company

G10  Name Ltd

G11  Company Ltd

G12  Name of Company

G13  Name of Limited Liability Company

G14  Company Ltd

G15  Name Ltd

FIRST FLOOR

F1  Associated Partnership 

F2  Company Ltd

F3  Name Ltd

F4  Name Ltd

F5  Name of Limited Liability Company

F6  Name Ltd
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signage: banner

Open for innovators
New offices available 

from £350 pcm incl. services and high speed broadband 

Call 0844 209 0069 or 
email holly.jackson@carterjonas.co.uk for details

Brilliant!
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potential use oF Branding: fi lm competition posters

Student  
film 

competition

                                                     Prizes
 1st prize :  £500 and certificate 
 runners-up x 2 :  £250 and certificate 
 HigHly Commended :  Certificate of commendation 

Closing date 31st May 2011

For more details visit www.innovationmartlesham.com or
email sarah goodwin at Milner llP: sarah.goodwin@milnerllp.com

Produce a 30 second film or animation on the subject of ‘innovation’: 

what innovation means to me?

                                                    Prizes                                                    Prizes                                                    Prizes

Student  
film 

competition

                                                     Prizes
 1st prize :  £500 and certificate 
 runners-up x 2 :  £250 and certificate 
 HigHly Commended :  Certificate of commendation 

Closing date 31st May 2011

For more details visit www.innovationmartlesham.com or
email sarah goodwin at Milner llP: sarah.goodwin@milnerllp.com

Produce a 30 second film or animation on the subject of ‘innovation’: 

what innovation means to me?
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photography

A small image library of 
photographs has been 
established for Innovation 
Martlesham and should be 
used where possible. Other 
suitable images may be 
sourced from commercial 
image libraries.

Any new image should fit in 
with the established themes of 
the brand: be bright, modern, 
colourful and avoiding clichéd 
corporate imagery.

Further photography will be 
added to the image library 
when approved by the IM 
management and BT.



this style guide was produced for 
innovation Martlesham by Milner llp.

all of the documents in the innovation 
Martlesham style guide are available 
on the enclosed cd. 

For further information or clarifi cation 
please contact Milner llp by visiting 
www.milnerllp.com.

If you don’t have 
a plan you are 
condemned to 
be part of 
someone else’s

Wiki Marketing Plans
from Milner LLP

www.milnerllp.com


